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PRESS RELEASE 
 
 

British Airways Chooses Incentivated for Global Text Messaging Partner 
 

 

Mobile interactivity solutions specialist Incentivated www.incentivated.com has been appointed by British 

Airways as its exclusive SMS communication supplier for a number of global services with immediate effect.  

This follows a competitive tender earlier in the year during which suppliers were asked to pitch on the basis of 

complex technical and security requirements (e.g. simultaneously interfacing with SMPP, SMTP and XML) as 

well as cost. 

The first three British Airways services to benefit from the mobile medium are; passenger disruption 

notifications, cargo logistics alerts and staff communication.  The passenger disruption notification service was 

launched this last weekend and just in time; – as a result of the oil depot fire in Hertfordshire and a combination 

of fog and ice, many planes were affected and text message alerts sent to 3,288 people in 59 different 

countries/languages.  Consequently many passengers were able to wait at home instead of in the airport 

lounge. 

In addition British Airways has several other plans for the adoption of the use of SMS communications within 

both marketing and customer service activities in the future.   

During 2005 British Airways has been testing the willingness of customers to give their mobile number through 

the online booking site www.ba.com for the purpose of improving communication with them.  The airline has 

established the need to have an instantaneous method for disseminating updates to the flying public.  The 

immediacy and relevance of the information has seen strong customer support.   

Within the business-to-business logistics operations of British Airways and in particular World Cargo, 

customers are often on the road and email does not get through to them in time.  SMS is a better solution.   

Nico Le Roux of British Airways World Cargo said, "Integrating fifteen automated applications with a supplier 

seemed like a mammoth task.  With the help of the Incentivated Technical Team the whole task was 

completed seamlessly in a few days." 
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The introduction of an IP Telephony system within the airline has provided the opportunity to integrate mobile 

and fixed telephony solutions, providing a simplified solution for retrieving messages.  Staff will receive SMS 

notifications of voicemails and other communication. 

Julie Fleming of British Airways IT Procurement said, “We needed a supplier who could integrate with a 

multitude of legacy applications as well as our new IP Telephony system which is being implemented now.  Not 

only did Incentivated offer a thorough understanding of the SMS medium, they were flexible in their approach 

and accommodating of our complex needs.  Earlier trials proved the effectiveness of SMS communications and 

we look forward to rolling this out further in all parts of the business.” 

Jonathan Bass, Managing Director at Incentivated, said “The addition of the mobile channel to marketing and 

customer service functions brings substantial enhancements to operations, along with cost savings.  The days 

of waiting in the airport terminal for a delayed flight, when you could be at home, are severely threatened if not 

numbered.  This is another example of where we have successfully integrated with numerous legacy IT 

systems.  Having met with different departments at BA, and indeed other clients we work with, I am forever 

surprised by the number of additional uses for the mobile medium that those at the sharp end come up with.  

We will be working closely with British Airways to help them employ this technology for reaching their global 

customer base throughout their business.’’ 
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About Incentivated 
 
Founded in 2001, Incentivated is a mobile marketing agency that provides software for straight forward 
integrated marketing activities and campaign management services where the need is more complicated.  
Incentivated’s solutions are used by leading brands, charities and public sector bodies to improve the 
effectiveness of communication between the organisation and its customers.  Greater participation resulting 
from the use of the mobile medium and reduced operating costs typically lead to increase ROI.   

 
Incentivated’s mobile marketing products and services have been developed using the latest technologies in 
text and picture messaging for direct marketing, direct response and sales promotion.  Using the Global 
Standard for Mobiles Incentivated can deliver mobile campaigns to the four corners of the globe. 
 
In addition Incentivated has a range of sector-specific applications for mobile customer service and 
mobile commerce objectives.  Mobile customer service enhances existing customer service processes by 
adding the mobile channel as an additional option for consumers.  Incentivated’s mobile commerce 
platform allows businesses to offer secure transaction processing, collection of payments by PSMS and 
content delivery to the handset. 


